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CELEBRATING PERFECT IMPERFECTIONS 

CITTA Mall Is All For Inclusivity This Merdeka 

  
Petaling Jaya, 25 August 2018 – Everyone’s so caught up with deadlines and targets 
to achieve, roles to fulfill and all with the end goal to get by financially. But, little do we 
netizens realise that there’s a lot more to life than just duties and chores. That out 
there, in this world of ours, there are individuals with special needs, yet absolutely 
unique in their very being, who continue to achieve little miracles in their lives while 
the world moves idly by. They are none other than those living with autism. 
  
With the hope of raising more awareness on autism and to better serve the special 
needs community, CITTA Mall is observing Merdeka by including them in the 
celebrations via the [ I M ] Perfect campaign. A collaboration with Artisan Café Project 
(ACP), founded by Mohd Adli Yahya whose son Luqman was diagnosed with autism, 
the [ I M ] Perfect is set to dispel common misconceptions about the autistic spectrum 
during a time when most Malaysians are reminded about the importance of unity and 
harmony, which isn’t only realised on the grounds of ethnic harmony, but also 
inclusivity of marginalized groups. 
  
Ms. June Lim, ARA Asset Management Limited Country Head for Malaysia 
commented, “It is first and foremost a community project. As an ARA initiative, we 
wanted to maximise our outreach with this, and so we worked to gather as many 
people and NGOs on board with us to achieve the results we desired, and we believe 
we have achieved that through the plastic bottle collection, which was crucial towards 
the completedJalur Gemilang flag.” 
  
The flag in question was an 8 ft tall and 24ft wide Jalur Gemilang made completely out 
of plastic bottles collected by CITTA Mall and generously contributed by its tenants 
and partners. In just a span of three weeks, the mall managed to collection over 1,300 
bottles by reaching out to the community, and successfully created the large flag within 
a week with the help of volunteers from Diffable, which were mostly university students, 
along with the autistic members of Pertubuhan PDK Rumah SayangKu Telok 
Panglima Garang (PPDKRS). The flag was featured heavily as part of the [ I M ] 
Perfect launch on Saturday morning, where the last few bottles were assembled 
by IFPI Asia-Pacific Regional Board Chairman and member of KRU band Datuk 
Norman Abdul Halim, President & Founder of OKU Sentral Ms. Ras Adiba Radzi, 

 
  



Chairman of Pertubuhan PDK Rumah SayangKu Telok Panglima Garang Encik Mohd. 
Khairulnizam Aimin, Founder of ACP Encik Mohd. Adli Yahya, and Ms. Lim of ARA. 
  
Ms. Lim went on to add, “It’s called [ I M ] Perfect, because that’s what people see first, 
the imperfections. But if we just dug a little deeper into it, that ugly sounding word, 
‘imperfect’, we find a resounding proclamation, a greater sense of self, and a much 
needed assertion. These individuals may not have a voice that’s recognised by the 
public, and so we shall proclaim it for them through the [ I M ] Perfect campaign.” 

Among other interesting activities lined up as part of the campaign include an Autism 
Forum moderated by Alexandra University of Egypt Faculty of Medicine Youth 
Ambassador S. Athirah Adilah M., where she led a panel of doctors and parents on 
speaking up and giving a voice to autistic youth. Additionally, a special workshop 
therapy for special needs children by HaLoKids Therapy Centre was set up on the 
First Floor of the mall, and parents are able to learn sensory and occupational therapy 
with their children. Established under a social enterprise, the HaLoKids Therapy 
Centre was set up to provide affordable early intervention programmes for children 
with special needs, particularly from the lower to middle income families. 

Apart from the educational sessions, a Grass Roots Bazaar helmed by ACP was 
established on the Ground Floor, where a majority of the exhibitors included members 
of the autistic community, such as Atik Bakery, We Rock the Spectrum, United Voice, 
and the Jabatan Kebajikan Masyarakat. Charity auctions also filled the day, where 
various handmade products were auctioned off to the public. Even celebrities such as 
Adibah Noor made an appearance on stage, performing for shoppers once they’ve 
contributed a certain amount of donations for the cause. 

The [ I M ] Perfect campaign is organised by CITTA Mall, with the official event partner 
and beneficiary being Autism Café Project, The campaign is also heavily supported by 
Pertubuhan PDK Rumah SayangKu Telok Panglima Garang, Diffable, LEO Club, Jane 
Yap Atelier, ACE Hardware, and McDonald’s. 

For more information, please do not hesitate to get in touch with Devi Subramaniam 
Tel: 019-462 7043 | E-mail: devi@imejjiwa.com or Amanda Ling Tel: 016-217 7380 | 
E-mail: amanda@imejjiwa.com 
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About CITTA Mall 
Born from a concept that nourishes the heart and feeds the mind, CITTA Mall is home 
to a multitude of enterprises that cater to a diverse audience: from the hardworking 
office executive looking forward to an exciting lunch, to young families keen on 
enhancing the learning abilities of their little ones. Built to resemble the quintessential 
American strip mall, CITTA Mall adopts an open-air configuration with an emphasis on 
space, integrating seamlessly with the surrounding community by providing visitors a 
wealth of food and entertainment options. 
  
Corporate Information 
CITTA Mall (along with four other malls in Malaysia: 1 Mont Kiara, Ipoh Parade, Klang 
Parade, and AEON Bandaraya Melaka) is owned and managed by ARA Asset 
Management Limited (ARA), a premier integrated real estate fund manager driven by 
a vision to be the best-in-class real estate fund management company. As at 1 June 
2018, the Gross Assets Managed by ARA Group and its Associates is approximately 
RM228 billion across 62 cities in 20 countries. 
 


