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GREEN PACKET ANTICIPATES A STRONGER FYE2018 

PETALING JAYA, 28 February 2018 – Green Packet Berhad (“Green Packet” or “the Group”), an 
internationally recognised technology, media and telecommunications player, today announced its 
fourth quarter result for the financial year ending 31 December 2017 (“Q4FY2017”). The Group 
registered a full year revenue of RM357.0 million and Loss after Tax (“LAT”) of RM17.0 million for the 
financial year ended 31 December 2017 (“FYE2017”). 
  

After taking out finance costs from the results, which are notional and non-operating in nature as no 

cash payment, Green Packet’s registered an adjusted profit after tax of RM0.7 million (‘APAT”) in 

FYE2017 as compared to an adjusted loss after tax (”ALAT”) of RM4.8 million in the previous year 

(after excluding exceptional items relating to its investment in Webe Digital in the previous years). 

  
As the Group continues to invest in its Digital Services business, it’s cumulative FYE2017 earnings 

before interest, tax, depreciation and amortisation (“EBITDA”) of RM7.4 million is 41% lower than 

previous year’s RM12.4 million resulting from higher business development costs in its Digital Services 

Business amounting to RM8.0 million. 

  

For the current quarter year under review (“Q4FYE2017”), Green Packet reported its revenue and LAT 

of RM97.8 million and RM2.7 million respectively while the APAT of RM1.9 million is lower than 

previous year’s RM4.7 million due to start up investment costs incurred to grow its Digital Services 

Business, coupled with foreign exchange loss on weaker USD against MYR for the Software and 

Devices business. 

  

“2017 was a busy year for Green Packet and our current business continues to grow. We remain 

confident in 2018 with that our new initiatives in Digital Services encompassing Fintech, Internet of 

Things ("IOT") and Media which are synergistic with the existing two business pillars will start 

contributing. Moreover, the agreement with MYTV to supply 3.6 million DVB-T2 (T2000) set-top boxes 

will significantly boost our topline and earnings.  For FYE2018, we are also planning to secure greater 

geographical reach in markets for new LTE products and expand the wholesale voice traffic and grow 

the wholesale data services,” commented Mr. Tan Kay Yen, Group Chief Executive Officer and 

Executive Director of Green Packet. 

  

He added, “We will continue to deliver value to our shareholders by strengthening our core revenue 

pillars which are our Software and Devices and Communication Services divisions. At the same time, 

we will also leverage on the strategic investments that we have made.” 

  

On 23rd January 2018, Green Packet entered into a frame contract (“Agreement”) with MYTV 

Broadcasting Sdn Bhd (“MYTV”), the concession holder for the national digital terrestrial television 

(“DTT”) rollout, to supply 3.6 million DVB-T2 (T2000) set-top boxes (“STB”) to selected Malaysian 

households under the Government subsidy programme for DTT services. The total value of this 



Agreement is approximately RM272 million, and is expected to contribute positively to Green Packet’s 

FYE2018 earnings until the expiry of the Contract. 

  

The outlook for Green Packet’s media division will be positive following the Collaboration Agreement 

with Hong Kong’s Asia Television (ATV) in December 2017 to operate three broadcasting television 

channels in Malaysia which may comprise a Chinese language movie channel, a Chinese language 

general entertainment channel and a home shopping channel. This eventually completes Green 

Packet’s long term strategy to provide and deliver digital services encompassing telecommunications, 

media and technology. 

  

For more information, please visit www.greenpacket.com 
*** 

About Green Packet Berhad 

Green Packet is an internationally recognized technology, media and telecommunications player. 
Founded in the heart of California’s Silicon Valley in 2000 and subsequently listed on the Malaysian 

Stock Exchange in 2005, Green Packet designs and produces wireless devices, user-centred 
applications and services that enable the delivery of valuable digital experiences. 

Today, Green Packet’s businesses are anchored in five key pillars which are Solutions, Communications, 
Internet of Things (“IOT”), Fintech and Media. 

Green Packet’s headquarter is in Kuala Lumpur, Malaysia with firmly anchored businesses worldwide 
and offices in Australia, Bahrain, China, Singapore and Taiwan. 

For more information about the Group, please visit www.greenpacket.com 
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